JAZZ A LA JAPANESE

Italians drop into their sidewalk expresso shops to listen to
Bache or to talk to the pidgeons., Parisienne intellectimnil flop
into their Left Bank cafes 1o discuss the important issuss of the day.
New York and California beatniks plop into their coffee shops to discuss
what they think the Parisiennes are discussing.
But the Japanese, in their invincible way, have designed a
coffee shop for every person and any occasion.
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strong brown brew.
But parhaps the most popular kind déta tha emall pockets of Tokyo

The blues--from Basin Street and Ste Louis to Prealey's G. I. lament gm-—
rock the rafters 'n' roll in the yens

The band--dressed Princetonian-siyle with orange and black
pinstrip jackets and white straw derbies--sways to the rhythms of
Dixieland, called "jazz-no sentimentality" as distinct from the
hot rock 'n' roll Dbeats

Unlike the small, dimly 4ight coffee shops in beetnik Greenwich
Village, Japanese shops often take on the elegance and ingenuity of 2
Paris night spot. The band stend of one famous coffeeshop near Ginaa
rises and falle from the first to the third floor while the orchestra
plays music as soft as the lights,

The 400~word article, giving additional details of the jazz-craze
;_be illustrated with three or four black~and-white photos.
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